
 

COURSE PLANNER:  
ACCOUNTING & MANAGEMENT MAJOR 

For a pass degree, students must  
 
• Complete a course of units accumulating 360 credit points or 24 units. Each unit has a 15 credit-point value. 
• Undertake 120 credit points at first, second and third year level.   
• Undertake all core units as indicated below. 
 
 
Year 1 
 

Year 1 
 ECO1IMA 

Macroeconomics 
 

ACC1AMD 
Accounting for 
Management 
Decisions 

ECO1ISB 
Introductory 
Statistics for 
Business 

LST1BSL 
Business Law 
 

 ECO1IMI 
Microeconomics 
 

MGT1FOM 
Foundations of 
Management 

BUS1MIS 
Management 
Information 
Systems  

ACC1IFA 
Introductory 
Financial 
Accounting  
(ACC1AMD) 

 
 
 
Years 2 and 3 
 

Year 2 
 ACC2CRE 

Corporate 
Reporting 
(ACC1IFA) 

ACC2IMA 
Introductory 
Management 
Accounting  
(ACC1AMD) 
 

LST2LBA 
Law of Business 
Association 
(LST1BSL) 

MGT2HRM  
Human Resource 
Management  
(MGT1FOM) 
 

 FIN2FIN 
Finance  
(ECO1IMI) 
  

ACC2IMB 
Intermediate 
Management 
Accounting  
(ACC2IMA) 

MGT2BET 
Business Ethics  
 

MGT2OBE 
Organisational 
Behaviour 
(MGT1FOM) 
 

Year 3 
 ACC3AUD 

Auditing 
(ACC2CRE)  

ACC3AFA 
Advanced Financial 
Accounting  
(ACC2CRE) 
 
 

MGT3OCD 
Organisational 
Change & 
Development  
(MGT1FOM) 

MGT3OSD 
Organisational 
Structure & Design  
(MGT1FOM) 
 

 ACC3TAX 
Taxation 
(ACC1IFA and 
LST2LBA) 
 

MGT3IMG  
International 
Management 
(MGT1FOM) 
 
 

MGT3SMG  
Strategic 
Management 
(MGT1FOM) 

3rd year unit 
(elective) 
 
 

 



 

COURSE PLANNER: 
ACCOUNTING & FINANCIAL MANAGEMENT 

 
For a pass degree, students must  
 
• Complete a course of units accumulating 360 credit points or 24 units. Each unit has a 15 credit-point value. 
• Undertake 120 credit points at first, second and third year level.   
• Undertake all core units as indicated below. 
 
 
Year 1 
 

Year 1 
 ECO1IMI 

Microeconomics 
MGT1FOM 
Foundations of 
Management 

BUS1MIS  
Management 
Information System  

ECO1ISB 
Introductory 
Statistics for 
Business 

 ECO1IMA 
Macroeconomics 

ACC1AMD 
Accounting for 
Management 
Decisions 

LST1BSL 
Business Law 

ACC1IFA 
Introductory 
Financial 
Accounting  
(ACC1AMD) 

 
 
 
Years 2 and 3 
 

Year 2 
 ACC2CRE 

Corporate Reporting 
(ACC1IFA) 

ACC2IMA 
Introductory 
Management 
Accounting  
(ACC1AMD) 
 

ECO1IQA  
Introductory to 
Quantitative 
Analysis 

ECO2MEC 
Managerial 
Economics  
(ECO1IMI) 
 

 FIN2FIN 
Finance  
(ECO1IMI) 
  

ACC2IMB 
Intermediate 
Management 
Accounting  
(ACC2IMA) 

FIN2FII  
Financial 
Instruments   
 

LST2LBA 
Law of Business 
Association 
(LST1BSL) 

Year 3 
 ACC3AUD 

Auditing 
(ACC2CRE)  

ACC3AFA 
Advanced Financial 
Accounting  
(ACC2CRE) 
 

FIN3FRM  
Financial Risk 
Management 
(FIN2FIN) 
 

FIN3IPM 
Investment and 
Portfolio 
Management 
(FIN2FIN) 
 

 ACC3TAX 
Taxation 
(ACC1IFA and 
LST2LBA) 
 

FIN3IFM 
International 
Financial 
Management  
(FIN2FIN) 
 

FIN3CFI  
Corporate Finance 
(FIN2FIN) 

3rd year unit 
(elective) 
 
 

 



 

COURSE PLANNER: 
FINANCIAL MANAGEMENT & MANAGEMENT MAJOR 

 
 
For a pass degree, students must  
 
• Complete a course of units accumulating 360 credit points or 24 units. Each unit has a 15 credit-point value. 
• Undertake 120 credit points at first, second and third year level.   
• Undertake all core units as indicated below. 
 
 
Year 1 
 

Year 1 
 ECO1IMI 

Microeconomics 
MGT1FOM 
Foundations of 
Management 

BUS1MIS  
Management 
Information System  

ECO1ISB 
Introductory 
Statistics for 
Business 

 ECO1IMA 
Macroeconomics 

ACC1AMD 
Accounting for 
Management 
Decisions 

LST1BSL 
Business Law 

ECO1IQA  
Introductory to 
Quantitative 
Analysis 

 
 
 
Years 2 and 3 
 

Year 2 
 FIN2FIN 

Finance  
(ECO1IMI) 

FIN2FII  
Financial 
Instruments   
 

MGT2BET 
Business Ethics  
 

2nd year unit 
(elective) 

 ECO2MEC 
Managerial 
Economics  
(ECO1IMI) 
 

MGT2HRM  
Human Resource 
Management  
(MGT1FOM) 
 
 

MGT2OBE 
Organisational 
Behaviour 
(MGT1FOM) 
 

2nd year unit 
(elective) 

Year 3 
 FIN3IFM 

International 
Financial 
Management  
(FIN2FIN) 
 

FIN3CFI  
Corporate Finance 
(FIN2FIN) 

MGT3IMG  
International 
Management 
(MGT1FOM) 

MGT3SMG  
Strategic 
Management 
(MGT1FOM) 

 FIN3FRM  
Financial Risk 
Management 
(FIN2FIN) 
 

FIN3IPM 
Investment and 
Portfolio 
Management 
(FIN2FIN) 
 

MGT3OSD 
Organisational 
Structure & Design  
(MGT1FOM) 
 

MGT3OCD 
Organisational 
Change & 
Development  
(MGT1FOM) 
 

 
 



 

COURSE PLANNER: 
HR MANAGEMENT & FINANCIAL MANAGEMENT MAJOR 

 
For a pass degree, students must  
 
• Complete a course of units accumulating 360 credit points or 24 units. Each unit has a 15 credit-point value. 
• Undertake 120 credit points at first, second and third year level.   
• Undertake all core units as indicated below. 
 
Year 1 
 

Year 1 
 ECO1IMI 

Microeconomics 
MGT1FOM 
Foundations of 
Management 

BUS1MIS  
Management 
Information System  

ECO1ISB 
Introductory 
Statistics for 
Business 

 ECO1IMA 
Macroeconomics 

ACC1AMD 
Accounting for 
Management 
Decisions 

LST1BSL 
Business Law 

ECO1IQA  
Introductory to 
Quantitative 
Analysis 

 
 
 
Years 2 and 3 
 

Year 2 
 MGT2HRM 

Human Resource 
Management 
(MGT1FOM) 
 
 

MGT2OBE 
Organisational 
Behaviour 
(MGT1FOM) 

FIN2FIN 
Finance  
(ECO1IMI) 

FIN2FII  
Financial 
Instruments   
 

 MGT2HRD 
Human Resource 
Development 
(MGT2HRM) 
 

MGT2ISC 
Interpersonal Skills 
& Conflict 
Management 
 
 

ECO2MEC 
Managerial 
Economics  
(ECO1IMI) 
 

2nd year unit 
(elective) 

Year 3 
 ECO3IRE 

Industrial Relations 
 
 

MGT3HRI 
Human Resource 
Information Systems 
(MGT2HRM) 
 
 

FIN3IFM 
International 
Financial 
Management  
(FIN2FIN) 

FIN3CFI  
Corporate Finance 
(FIN2FIN) 

 MGT3OCD 
Organisational 
Change & 
Development  
(MGT1FOM) 

MGT3IHR 
International Human 
Resource 
Management 
(MGT2HRM) 
 
 

FIN3FRM  
Financial Risk 
Management 
(FIN2FIN) 

FIN3IPM 
Investment and 
Portfolio 
Management 
(FIN2FIN) 

 
** MGT3HRI Human Resource Information System will not be offered in 2008. As a replacement, you are required to complete 
either: MGT3IMG, MGT3OSD or MGT3SMG as a replacement 



 

COURSE PLANNER: 
MANAGEMENT & HR MANAGEMENT MAJOR 

 
For a pass degree, students must  
 
• Complete a course of units accumulating 360 credit points or 24 units. Each unit has a 15 credit-point value. 
• Undertake 120 credit points at first, second and third year level.   
• Undertake all core units as indicated below. 
 
Year 1 
 

Year 1 
 ECO1IMI 

Microeconomics 
MGT1FOM 
Foundations of 
Management 

BUS1MIS  
Management 
Information System  

ECO1ISB 
Introductory 
Statistics for 
Business 

 ECO1IMA 
Macroeconomics 

ACC1AMD 
Accounting for 
Management 
Decisions 

LST1BSL 
Business Law 

1st year unit 
(elective) 

 
 
 
Years 2 and 3 
 

Year 2 
 FIN2FIN 

Finance  
(ECO1IMI) 

MGT2HRM  
Human Resource 
Management  
(MGT1FOM) 
 
 

MGT2HRD 
Human Resource 
Development 
(MGT2HRM) 
 

2nd year unit 
(elective) 

 MGT2BET 
Business Ethics  
 
 
 
 

MGT2OBE 
Organisational 
Behaviour 
(MGT1FOM) 
 

MGT2ISC 
Interpersonal Skills 
& Conflict 
Management 

2nd year unit 
(elective) 

Year 3 
 MGT3IMG  

International 
Management 
(MGT1FOM) 

MGT3OCD 
Organisational 
Change & 
Development  
(MGT1FOM) 
 

ECO3IRE 
Industrial Relations 
 

MGT3IHR 
International Human 
Resource 
Management 
(MGT2HRM) 
 

 MGT3OSD 
Organisational 
Structure & Design  
(MGT1FOM) 
 
 

MGT3SMG 
Strategic 
Management 
(MGT1FOM) 

MGT3HRI 
Human Resource 
Information 
Systems 
(MGT2HRM) 

3rd year unit 
(elective) 

 
** MGT3HRI Human Resource Information System will not be offered in 2008. As a replacement, you are required to complete 
either: MGT3IMG, MGT3OSD or MGT3SMG as a replacement 



 

COURSE PLANNER:  
MARKETING & HR MANAGEMENT MAJOR 

For a pass degree, students must  
 
• Complete a course of units accumulating 360 credit points or 24 units. Each unit has a 15 credit-point value. 
• Undertake 120 credit points at first, second and third year level.   
• Undertake all core units as indicated below. 
 
 
Year 1 
 

Year 1 
 ECO1IMI 

Microeconomics 
MGT1FOM 
Foundations of 
Management 

BUS1MIS  
Management 
Information System  

ECO1ISB 
Introductory 
Statistics for 
Business 

 ECO1IMA 
Macroeconomics 

ACC1AMD 
Accounting for 
Management 
Decisions 

LST1BSL 
Business Law 

1st year unit 
(elective) 

 
 
Years 2 and 3 
 

Year 2 
 MKT2MPP 

Marketing Principles 
and Practice 
 
 

LST2MAL 
Marketing Law 
(LST1BSL) 

MGT2HRM 
Human Resource 
Management 
(MGT1FOM) 
 

MGT2OBE 
Organisational 
Behaviour 
(MGT1FOM) 

 MKT2CBE 
Consumer 
Behaviour 
(MKT2MPP) 

MKT2SMA 
Services Marketing 
(MKT2MPP) 
 
 

MGT2HRD 
Human Resource 
Development 
(MGT2HRM) 

MGT2ISC 
Interpersonal Skills 
& Conflict 
Management 
 

Year 3 
 MKT3MCO 

Marketing 
Communication 
(MKT2MPP and 
MKT2CBE) 

MKT3MRE 
Marketing Research 
(MKT2MPP and 
ECO1ISB) 

ECO3IRE 
Industrial Relations 

MGT3HRI 
Human Resource 
Information 
Systems 
(MGT2HRM) 
 

 MKT3SMK 
Strategic Marketing 
(MKT2MPP) 

MKT3IMK 
International 
Marketing 
(MKT2MPP)  
or 
MKT3ELM 
Electronic 
Marketing 
(MKT2MPP)  
 

MGT3OCD 
Organisational 
Change & 
Development  
(MGT1FOM) 
 

MGT3IHR 
International Human 
Resource 
Management 
(MGT2HRM) 
 

 
 ** MGT3HRI Human Resource Information System will not be offered in 2008. As a replacement, you are required to complete 
either: MGT3IMG, MGT3OSD or MGT3SMG as a replacement 



 

COURSE PLANNER:  
MARKETING & MANAGEMENT MAJOR 

For a pass degree, students must  
 
• Complete a course of units accumulating 360 credit points or 24 units. Each unit has a 15 credit-point value. 
• Undertake 120 credit points at first, second and third year level.   
• Undertake all core units as indicated below. 
 
Year 1 
 

Year 1 
 ECO1IMI 

Microeconomics 
MGT1FOM 
Foundations of 
Management 

BUS1MIS  
Management 
Information System  

ECO1ISB 
Introductory 
Statistics for 
Business 

 ECO1IMA 
Macroeconomics 

ACC1AMD 
Accounting for 
Management 
Decisions 

LST1BSL 
Business Law 

1st year unit 
(elective) 

 
 
Years 2 and 3 
 

Year 2 
 MKT2MPP 

Marketing Principles 
and Practice 
 
 

LST2MAL 
Marketing Law 
(LST1BSL) 

FIN2FIN 
Finance  
(ECO1IMI) 

MGT2HRM  
Human Resource 
Management  
(MGT1FOM) 
 
 

 MKT2CBE 
Consumer 
Behaviour 
(MKT2MPP) 

MKT2SMA 
Services Marketing 
(MKT2MPP) 
 
 

MGT2BET 
Business Ethics  
 
 
 
 

MGT2OBE 
Organisational 
Behaviour 
(MGT1FOM) 
 

Year 3 
 MKT3MCO 

Marketing 
Communication 
(MKT2MPP and 
MKT2CBE) 

MKT3MRE 
Marketing Research 
(MKT2MPP and 
ECO1ISB) 

MGT3IMG  
International 
Management 
(MGT1FOM) 

MGT3OCD 
Organisational 
Change & 
Development  
(MGT1FOM) 
 

 MKT3SMK 
Strategic Marketing 
(MKT2MPP) 

MKT3IMK 
International 
Marketing 
(MKT2MPP)  
or 
MKT3ELM 
Electronic 
Marketing 
(MKT2MPP)  
 

MGT3OSD 
Organisational 
Structure & Design  
(MGT1FOM) 
 
 

MGT3SMG 
Strategic 
Management 
(MGT1FOM) 

 



 

COURSE PLANNER:  
MARKETING & FINANCIAL MANAGEMENT MAJOR 

For a pass degree, students must  
 
• Complete a course of units accumulating 360 credit points or 24 units. Each unit has a 15 credit-point value. 
• Undertake 120 credit points at first, second and third year level.   
• Undertake all core units as indicated below. 
 
Year 1 
 

Year 1 
 ECO1IMI 

Microeconomics 
MGT1FOM 
Foundations of 
Management 

BUS1MIS  
Management 
Information System  

ECO1ISB 
Introductory 
Statistics for 
Business 

 ECO1IMA 
Macroeconomics 

ACC1AMD 
Accounting for 
Management 
Decisions 

LST1BSL 
Business Law 

ECO1IQA  
Introductory to 
Quantitative 
Analysis 

 
 
 
Years 2 and 3 
 

Year 2 
 MKT2MPP 

Marketing Principles 
and Practice 
 
 

LST2MAL 
Marketing Law 
(LST1BSL) 

FIN2FIN 
Finance  
(ECO1IMI) 

FIN2FII  
Financial 
Instruments   
 

 MKT2CBE 
Consumer 
Behaviour 
(MKT2MPP) 

MKT2SMA 
Services Marketing 
(MKT2MPP) 
 
 

ECO2MEC 
Managerial 
Economics  
(ECO1IMI) 
 

2nd year unit 
(elective) 

Year 3 
 MKT3MCO 

Marketing 
Communication 
(MKT2MPP and 
MKT2CBE) 

MKT3MRE 
Marketing Research 
(MKT2MPP and 
ECO1ISB) 

FIN3IFM 
International 
Financial 
Management  
(FIN2FIN) 

FIN3CFI  
Corporate Finance 
(FIN2FIN) 

 MKT3SMK 
Strategic Marketing 
(MKT2MPP) 

MKT3IMK 
International 
Marketing 
(MKT2MPP)  
or 
MKT3ELM 
Electronic 
Marketing 
(MKT2MPP)  
 

FIN3FRM  
Financial Risk 
Management 
(FIN2FIN) 

FIN3IPM 
Investment and 
Portfolio 
Management 
(FIN2FIN) 

 


